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Promotion

• Branding
• Website

Presenter
Presentation Notes
Basics



Branding

• Consistency
– Logo
– Colours
– Kits
– Website

– Signage

Presenter
Presentation Notes
Carry it through everything you use to communicate with the world in any way – letterhead, banners, website, teamkits, logos

More and more organisations (including schools) are seeing the benefits of having a consistent corporate identity. Helps people recognise and identify with you, and to feel part of your team.

Looks much more professional than a random collection or colours and styles.



WWWebsite

• Uses
• Updating
• Do’s & don’ts

– Branding
– Colour mixes

– Content
– Fonts
– Images

Presenter
Presentation Notes
Don’t cost much

Usually find someone in the club with some knowledge (possibly a teenager!)

Can take a bit of time and experimenting to get started, but thereafter not much (depending on amount of content, news, etc.)



Uses
• Significant means of communication

• Communicate 24/7

• Info for members

• Info for potential members (and parents)

• Expected of a ‘professional’
 

organisation

• Brand building

• Engage – with photo gallery, news, fixture lists

• Downloadable documents: rules, registration forms 
 are always current

• ‘proper’
 

email addresses. e.g. secretary@yourclub.com

• Has value for a sponsor – leave space for them

Presenter
Presentation Notes
Particularly with younger people – t’internet and txt msg

mailto:secretary@yourclub.com


Website Do’s

• Branding – be consistent
• Content –

 
keep it up to date

• Images –
 

reduce for web

• Keep banners a reasonable size

Presenter
Presentation Notes
Branding – keep to main logo and sympathetic colours.

Whatever you have, keep it up to date. If you can’t keep it current, probably better without. You don’t need everything on one page, just like a newspaper.

Reduce images in size (dimensions and quality) for web – faster page loads, and no visible difference on screen

The page is limited in size – don’t waste space on huge banners





Website Don’ts
• Colour mixes –

 
pretend it’s a paper

• Fonts – sans serif rather than serif

• No need to SHOUT
• Or use lots of different colours
• Or underline words
• Or clutter the Homepage with huge 

images – or distort them

Presenter
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No gaudy backgrounds. No flashing stuff. No huge images.

Sans serif fonts. No strong colours, has to be readable against the background. Not too big, or bold – no need to shout, they’re on your site for a reason. DEFINITELY NO UNDERLINING – that means a hyperlink on a website, so you’ll confuse people.



• Most often, light backgrounds with 
 black text is easiest to read.

• Dark grey on white is a little softer
• Fonts: Ariel

 
or Verdana are 

 easiest on screen. 

• Times New Roman isn’t.



Banners

• Podium free website scheme

• Help and advice on our forums

Presenter
Presentation Notes
Podium have a free website scheme for sporting organisations. All you need to do is but a domain name (£10 per year max). Podium provide the hosting on a high spec managed web server, and include an online sitebuilder for anyone who needs it. This should allow you to build a fully functional professional looking website, even if you nothing about building websites. Basically, if you can use Word or Powerpoint, you should be able to build a website with this package, then publish it online with the click or the mouse.

There are two additional types of help available for you with your website:

We have online video tutorials on how to do all the key things you need.

Our Forums, where those of you responsible for your website can exchange ideas and get help.



Information of this scheme is available on our website www.podium4sport.com – look in the section for Clubs-Schools-Fitness


	Slide Number 1
	Promotion
	Branding
	WWWebsite
	Uses
	Website Do’s
	Website Don’ts
	Slide Number 8
	Banners

